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Session 2: Social Media 
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Social media refers to online platforms and 
websites that allow users to create, share, and 
interact with content and other users.

Understand social media for 
small businesses  and its importance.

•Key Points:

• 1. Social media's role in reaching target 
audience.

• 2. Benefits of social media campaigns: brand 
awareness, lead generation, sales boost.

• 3. Challenges faced by small businesses in 
creating successful campaigns.
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A social media campaign is a coordinated marketing 
effort that utilizes social media platforms to achieve 
specific business goals or objectives to your audience.

Learn how to define campaign objectives and target 
audience.

- Key Points:

1. Importance of clear campaign objectives.
2. Identifying target audience demographics and 

preferences.

3. Tailoring messaging and content accordingly.

Session 2: Social Media Campaign
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Session 2: Creating Content: Content creation refers to the process of 

generating, designing, and producing various 
types of content for online consumption. This 
content can include written articles, blog 
posts, social media updates, images, videos, 
podcasts, infographics, and more.

Objective: Understand the importance of 
engaging content. (Lead generation, lead 
nature and lead conversion)

Key Points:
• 1. Importance of high-quality visuals and 
content.
• 2. Collaborating with content creators.

• 3. Taking examples from engaging content 
from local businesses.
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Session 2: Which Social Media Platforms to use?

Learn to select appropriate platforms 

and use paid advertising effectively.

-  Key Points:

1. Researching demographics of 

social media platforms.

2. Investing in paid advertising for 

wider reach.

3. Take examples of successful ad 

campaigns from local businesses.
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Session 2:  Engaging with your Audience

Objective: Learn to engage with the 

audience

.

- Key Points:

1. Importance of two-way 

communication.

2. Overcoming challenges: identifying 

target audience, creating engaging 

content
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Session 2:  Overcome common challenges

Objective: Understand potential risks 
and how to mitigate them.

Key Points:

1. Handling negative feedback 

professionally.

2. Avoiding public relations issues.

3. Ensuring legal compliance.
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Session 2:  Monitoring and Measuring Campaign Performance

Understand how to track and 

evaluate your campaign 

performance.

-  Key Points:

• 1. Importance of tracking 

metrics: engagement, conversion, 

ROI.

• 2. Making data-driven decisions.

• 3. Tools and methods for 

performance monitoring.
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Session 2: Examples of Successful Social Media Campaigns

Objective: Draw inspiration from 

successful campaigns.

Key Points:

1. Coca-Cola's "Share a Coke" 

campaign.

2. Dove's "Real Beauty" campaign.

3. Old Spice's "The Man Your Man 

Could Smell Like" campaign.
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Session 2: Social Media Tools:

• Tool 1: Social Blade
• Tool 2: ManyChat
• Tool 3: Hootsuite
• Tool 4: Exploding Topics
• Tool 5: MailChimp
• Tool 6: Linktree
• Tool 7: Canva
• Tool 8: Later.com
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Session 2: Social Blade::

• Social Blade is a free 
analytics tool.

• Insights on daily subscriber 
growth.

• Importance of analyzing 
competitors' content.
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subscriber growth.
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content.
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Session 2: ManyChat:

• Important 
to maintaining 
communication with 
subscribers.

• Can be used for 
communication through 
various platforms.



14 Session 2: ManyChat:
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Session 2: HootSuite:

•Managing multiple social 
platforms with ease.

•Important for consistent 
posting for follower growth.
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growth.
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Session 2: Exploding Topics: • Helps to identifying 

trending content.

• Importance in bringing 
relevance in content 
creation.
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Session 2: Exploding Topics:
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Session 2: MailChimp:

•Connecting social 
media followers with 
email list.

•Importance for email 
marketing and for 
audience reach.
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Session 2: Lnk.Bio

•Facilitating audience 
engagement with 
customizable links.

•Empowering followers to 
choose preferred content.
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Session 2: Canva:

•Creating visually 
appealing content for 
social media.

•Versatility of Canva for 
various content types
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Session 2: Later.com:

•Later.com is a social media 
scheduling tool used for planning 
and scheduling posts across 
various platforms.

•It offers features such as visual 
content planning, hashtag 
suggestions, and analytics to 
optimize social media presence.



How to sell your ideas and 
brand yourself to success.

Session 1: Practical Strategies for Social Media Success.
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